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FRONT PAGE

The front page shows the Avenue of the Baobabs, Madagascar.

The old dirt road linking Morondava and Tsiribihina at the west
coast of Madagascar is towered over by ancient and rare baobab
trees. 1 tds such a unique sight
first natural monument. But these giant trees, many of them more

than 800 years old, didndét al ways stand so Management 6s Report

dotting this road were once part of a dense forest together with
other species of plant life.

In recent years, a growing human population and its inevitable land
development has resulted in massive deforestation.

Our carbon offsetting initiative, in partnership with myclimate.org,
is helping to break this trend in Madagascar.

The KILROY Group has chosen two projects, this one in
Madagascar and one in Myanmar, that reflect a broader take on
responsibility than climate initiatives alone. They also embrace
several of the United Nations?©d
one, but not the only, challenge facing our global society.

The carbon offsetting initiative is one of many by the KILROY
Group relating to climate and responsibility.

See more here: KILROY.net
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THE KILROY GROUP - AN OVERVIEW
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THE GROUP

KILRQOY International A/S heads
a European group of companies
that are leaders in travel,
educational counselling and
student benefits.

The Group drives a number of
brands in seven markets and
employs more than 400 people.

Brands

The KILROY Group believes in strong brands to
create long-term benefits for our customers and
our company. We put considerable resources

into broadening our knowledge and building our
competences to meet our
needs. We want our brands to have a clear and
unigue position in their minds i so they value our
brands as the ultimate authority.

B frank @ @ REJSEBUREAU

Our customers dream of doing something different: Studying in a foreign country, achieving self-realization, exploring the world and
sharing their experiences with others. We constantly try to fulfil these dreams in our own dedicated way.

We make dreams happen!

Our responsibility

We strive to build the businesses of the KILROY
Group for the benefit of our customers, the
environment and other stakeholders.

Long-term sustainability is imperative.

customersodo evolving

KiLROY @ WINBERG

The KILROY Group i Annual Report 2019
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BUSINESS PHILOSOPHY

The key challenge for most businesses is to create high-value products and services, and to do it with affordable and competitive
pricing.

In the KILROY Group, we align our operation for the extensive use of shared resources to reduce the cost
per transaction.

We must still diversify and specialise our business to be the invaluable expert for a
wide range of customer segments and their specific needs. In other words, our
customers should be able to meet us in different brands that provide a selection of
niche competences.

To ensure an effective monitoring of our
business performance, the
activities are separated into several

business units that have full profit-and-

loss responsibility.

Groupo

SHARED FUNCTIONS

AFINANCE BUSINESS CONCEPTS

ﬁ AHR AEDUCATION

[ AMARKETING AINDIVIDUAL TRAVEL

ﬁ APRODUCTS AGROUP TRAVEL
ASUPPORT ASTUDENT SERVICES
ASYSTEMS

The KILROY Group i Annual Report 2019

THE KILROY GROUP

BENNS

frank

<M-—-—mam< —0g

Q

JYSK REJSEBUREAU
WINBERG TRAVEL

KiLROY
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LEGAL UNITS asoraprics, 2020

KILROY International A/S

Parent company of the KILROY Group

THE KILROY GROUP

BELGIUM DENMARK FINLAND ICELAND NORWAY POLAND SWEDEN THE NETHERLANDS
| | | | | | |
100% 100% 100% 100% 100% 100% 100% 100%
KILROY - KILROY Group KILROY KILROY KILROY KILROY KILROY KILROY
Belgium BV Travel A/S Finland OY AB Iceland ehf. Norway AS Poland Sweden AB Netherlands
Sp.zo.o. B.V.
100% 57.8%
. Frank Students
— Horizons A/S OY AB
100% 100%
- JR Travel A/S Winberg
Travel AB
Y
40%
L| OurWorld A/S
N —
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THE KILROY GROUP

7 MARKETS 25 LOCATIONS

ICELAND
REYKJAVIK

NORWAY
BERGEN
OSLO
TRONDHEIM

FINLAND

HELSINKI (2)
TURKU

SWEDEN

ESLOV
MALMO
STOCKHOLM

THE NETHERLANDS

AMSTERDAM DENMARK
GRONINGEN
THE HAGUE
UTRECHT

COPENHAGEN (3)
HERNING
HOLSTEBRO
KOLDING
ODENSE

AALBORG
ARHUS (2)

BELGIUM

GHENT
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H ISTO RY THE FUTURE IS BUILT ON THE STRENGTH OF THE PAST!

THE KILROY GROUP

March 1946

l —
nv:

Beclingshe G Tivende [Eil -

aabnet i ",

UNO-Mod ‘
optimistisk Stemning| fif

Krise

Tivoli bevares ‘
til Aar 2000

1946

Student organisations in all the Nordic
countries establish travel agencies:

DIS Rejser, Denmark
Travela, Finland
Univers Reiser, Norway
SFS Resebyra, Sweden

The KILROY Group i Annual Report 2019

1951

Scandinavian Student Travel Service,
(SSTS) is established by the
Scandinavian student travel agencies with
the objective of purchasing flight seats
jointly on behalf of all the companies.

s93s

Over the years, SSTS develops into a
travel organisation specialised in the
production and wholesaling of student and
youth tours.

In addition to its founders, SSTS also
serves other student and youth travel
agencies in Europe and the USA, and
becomes a major travel operator.

1953

The ISIC Association is established as a
The International Student Identity Card
(ISIC) Association is established as a non-
profit organization, providing an
internationally accepted proof of bona fide
student status. ISIC is endorsed by
UNESCO.

1973/74

The global oil crisis has a heavy impact on
student and youth travel, and

subsequently, on SST

1987

SSTS is reorganised into a limited
company. The majority shareholder is
HYY Group, which is owned by the
Student Union of Helsinki University.

1990

A wholesale company is established in
Spain.

1991

SSTS and the Nordic travel agencies are
merged into one group with SSTS as the
parent company. The
changed to KILROY travels.

~ Kiroy

f travels
The legend behind the name:
Young James Kilroy worked on the docks
of Boston back in the 1940s. His job was
to load the great steamships of that day
with cases of cargo bound for every
corner of the world.
One early November morning, the
Saatherpwesrgeey andgtosmy, and

Kilroy felt more like staying indoors,

sheltered and under cov
his foreman yelled, fAYo
again. Can't you ever g

Kilroy was used to the foreman and his
insults. And the cargo boxes were waiting
to be loaded. There was no way around it:
It had to be done, and he might as well get
on with it.

But as Kilroy bent down to pick up one of
the wooden boxes, he was struck by a
great idea. With a piece of chalk, he wrote
in big bold letters on each box:

groupOs . n j
KILROY WAS HERE!
As these cases turned up in foreign ports
all around the world, Kilroy's spirit reached
across the world as well - a really effective
way of getting around! From that moment

on, whenever the foreman shouted at
Kilroy that he wasn't getting anything
done, Kilroy just smiled. He knew better.
In ports all over the world there were daily
reminders that the foreman was wrong.
Kilroy knew that there's more than one
way of crossing borders, and breaking
through all kinds of barriers to be free and
independent!
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H ISTO RY THE FUTURE IS BUILT ON THE STRENGTH OF THE PAST!

THE KILROY GROUP

1994

The German youth travel agency ARTU is
acquired.

1996

A sales company is established in the
Netherlands.

1999

Benns Rejser A/S in Denmark is acquired.
Part of the company is later changed to
MyPlanet.

BENNS
2001

The Danish group travel company Team
Travel is acquired and merged with group
travel activities from Benns Rejser. The
merged unit is branded Team Benns.

KILROY Group Travel A/S is established
as a new parent company for group travel
activities.

KILROY travels Germany ARTU GmbH, is
sold.

2003

The Danish ski group travel operator, Peer
Gynt, is acquired.

2004

Trading in the Spanish market is ceased.

2005

MyPlanet is divested.

KILROY acquires the ski operator, Ski-
experten.

The KILROY Group i Annual Report 2019

2006

The Danish ski operator Qvistgaard
Rejser is acquired.

2007

All educational activities of the
International Education Centre (IEC) of
Norway are acquired.

The ownership structure is changed. A
group of Nordic investors acquires 100%
of the shares in KILROY travels
International A/S. The majority
shareholder is Iceland Invest Ltd.

2008
All educational activities of IEC Online of
Finland are acquired.

In addition, KILROY education is
established in Denmark and the
Netherlands.

2009

The name of the parent company of the
Group is changed to KILRQOY International

" KiLROY

All educational activities of StudyWorld of
the Netherlands are acquired.

2010

Horizons A/S is established as a merger
of KILROY Denmark and Jysk
Rejsebureau.

( JYSK
O REJSEBUREAU

All travel activities of Wasteels Rejser of
Denmark are acquired.

An ownership stake is acquired in
OurWorld A/S of Denmark.

2011

An ownership stake is obtained in Ski
Group A/S which is established as a
merger between the skiing activities of
Team Benns Ski and Hgjmark Rejser.

A KILROY sales company is established
in Iceland.

2013

The KILROY Foundation is established.

An ownership stake is acquired in Frank, a
Finnish company in charge of national
student benefits.

frank

2014

ISIC (International Student identity Card)
is launched as a separate brand within the
KILROY Group.

2015

A KILROY sales company is established
in Belgium.

All activities within Team Benns and tur.no
is merged and branded BENNS.

2016

A KILROY sales company is established
in Poland.

The ownership stake in Ski Group A/S is
sold.

2018

The Swedish travel agency, Winberg
Travel, is acquired.

(O, s
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We believe in the
importance of strong
brands to create long-term
benefits for our customers
and our company!

KiLROY

BENNS

@)

JYSK REJSEBUREAU
WINBERG TRAVEL

frank




BRAND PER MARKET 2019 TURNOVER IN MILLION DKK

Belgium Denmark Finland Iceland Norway Poland Sweden The Netherlands

188 @

Q eO.l @

® KILROY @|SIC @ JT & WT @®BENNS @ Frank
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BRANDS _
BENNS

Turnover 619

232

mDKK

Read more at benns.com
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